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Where Chinese find international property




Who are we at Juwai.com?

*  What does “Juwai” mean? — Home Abroad
* China’s largest international property marketing platform.

* Visited by more than 2 million monthly unique Chinese buyers who are looking for
opportunities to invest in global properties outside of China.

* Juwaiis a Chinese company, which allows us to marketing your properties to all of
China, behind the Chinese internet firewall.

e Juwai is a Chinese platform based in Shanghai. Our website, Juwai.com, operates behind
the Chinese firewall, giving international real estate professionals, real estate brokers and
developers the opportunity to market to and connect to Chinese buyers searching for
overseas properties.

* As the leading platform targeted specifically at Chinese buyers looking for properties
overseas, Juwai has access to unique market data on Chinese consumer interest and
demand in international property markets.

*  We are a trusted brand partner and preferred supplier in real estate marketing.



— Juwai 1s the Largest Chinese International Property Platform —

by 1 - Chinese consumers from 2 5 mllhon
2 million : :
. . 165 countries & property listings from
Chinese consumers coming to

Juwai.com each month 403 CitieS iIl China &9 countries

* 2014 direct consumer inquiry based on property price through Juwai Call Centre and measured information provided online
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Market Leader

Juwai.com has thelargest number of BAIDU INDEXED PAGES .. ..
international property listings, in Chinese, in . H
China Juwai.com _ 23,864,308 al ST
Realtor.com 950,658
trulia.com fl 316,104
zillow.com | 308,526 . . . .
us.ianjiacom | 232,842 Baidu.com is China’s version of Google.
SITES INTERN?E%%?; world-fang.com | 155,346 2,083,236 With 71% market share of Chinese online
‘ (May 2016) Rightmove.co.uk | 69,525 search, Baidu is the most trusted ranking
cJ “ haiwai.anjuke.com | 38 587
. source.
Juwai.com 2,500,000 myfun.com 9,885
www.leju.com | 1793
Baidu ranks Juwai.com higher than all
Soufun 137,000 ¢h )
other overseas real estate websites
. BAIDU PAGE RANK .
Anjuke 3,700 combined.
. Juwai.com 5
Le1u 5 ,600 zillow.com 4 MEANING
. www.leju.com 3 * Higher positions in search results
Homelink <1 ,000 world.fang.com 3 & P ..
ruliacom 5 * More consumer visits
Hougarden (NZ) 38,000 Rightmove.co.uk 2 + More enquiries for agents
Realtor. 1
Myfun (REA 39,000 e 3
group) haiwai.anjuke.com 1
us.lianjia.com 1

China E-Commerce Association

Juwai.com is ranked

#1 by China internet
ranking firm CNZZ

“1

Baidu ranks Juwai as a
Premier trusted site for

consumers with a high V2

ranking
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Awards:

* 2014 "Most Influential Overseas
Property Portal”

* 2015 “Most Exciting International
Portal to Watch”

Source: Baidu.com data, 6 January 2017
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“Top 100 Asia2015”
Award for most
innovative technology
companies
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Who are our customers at Juwai.com?

Juwai markets properties to the China market, which means Chinese consumers located
in China, Chinese consumers located internationally and U.S. domestic Chinese
consumers looking for properties in the United States.

Juwai promotes properties in Simplified Chinese. This is the written script of Chinese
that is used by Mandarin speaking Chinese (the majority of China).

Average consumer budget for property is $700,000 USD.
Rise of China’s second- and third-tier city markets.



—— Home Towns of Chinese Looking for U.S. Property

ACCESSING UNITED STATES THROUGHOUT CHINA - BY PROVINCE

ews & enquiries (Consumer motivations
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What 1s motivating Chinese investment 1nto
the United States?

e Investment into properties so that their children may attend high school or post secondary
studies in the U.S.

» Wealth preservation and diversification of assets.
e Immigration to the U.S.
* The general affordability of U.S. property.



—  Expensive Domestic China

HOUSE PRICE
AFFORDABILITY RATIO =

ANNUAL HOUSEHOLD
DISPOSAL INCOME

KUNMING: 6

Source: China International Capital Corporation (CICC). Data formost cities based on
secondary transactions in February 2015. Primary transaction prices are used if secondary
transaction pricesare not available. Data for Bejjing, Shanghai, Shenzhen, Guangzhou,
Hangzhou, Nanjing, and Tianjin are average prices for city core areas (assumed house sizes
to be 90 sq.m.) Household disposable income =city’s disposable income per capita, as of
2015.
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Market

BENING:
44.4 TIANJIN:

;7 216

SHANGHAI: 42.3
wuny. s sHANGZHOU: 16.9

JINHUA: 6.7

w73 WENZHOU: 10.7

FUZHOU: 11.3

GANZH 64 GUANZHO
XIAMEN: 17.1

SHANTOU: 10.1

GUANGZHOU 156
ZHUHAI:11.3 SHENZHEN: 33.7

ZHANJIANG

NANNING: 6.8

HAIK(

SANYA: 15.8

San Francisco, US

Property Affordability Ratio in
Rest of world

Vancouver, CA 33.08
Sydney, AU 30.95
New York, US 29.24
25.85
Hong Kong, CN 24.02
Toronto, CA
London, UK
Melbourne, AU
Cambridge, UK
Calgary, CA
Brisbane, AU
Los Angeles, US

Manchester, UK

Sources: OFECD; Trulia; Real Estate Institute of Australia, Living in
Canada, Hometrack “UK Cities House Price Index 2016
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What are the top markets for Chinese
consumer interest in the United States?

* Not surprisingly, top markets in the U.S. for Chinese consumer interest correlate directly
to top markets for interest by domestic U.S. residents.

* New York, Los Angeles, San Francisco, Seattle, Houston, Orlando, Boston.

* Interestingly, Orlando has recently come out on top of search results for Chinese
consumer interest. We call it the “Disney Effect.”

* Chinese consumers invest in places they know.

* Chinese consumers invest in communities with strong economies, great schools and
attractions that are sure to keep the economy as stable as possible.



— Top Countries Inquired About

1
2

10
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WHERE CHINESE ARE INQUIRING FOR OVERSEAS PROPERTY

TOP COUNTRIES
BY INQUIRY

United States

UNITED KINGDOM
Australia
GERMANY

Canada
New Zealand D) FRANCE
United Kingdom \é

SPAIN
Thailand
Spain
Germany
Japan
France

Based on 2015 Juwai.com data consumer inquiries
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What are the top markets for Chinese buyers in the U.S.?

Chinese spent $27.3 billion $ 14 7B(USD) Chinese Consumer Inquiry Value

on U.S. residential property last year! through Juwai.comin 2016

Top Inquired cities by Chinese on Juwai.com Top 10 States — By Inquiries

1. California 6. Massachusetts
O seaTiie 2. Florida 7.  New Jersey
N 3. Texas 8. Hawaii
BOSTON O 4. New York 9. Illinois
NEW YORK © 5. Washington 10. Pennsylvania
®
© SAN FRANCISCO
B SAN JOSI What are Chinese buyers’ top motivations for
@ LAS VEGA buying property in the US?
© (OS5 ANGELES
O IRVINE
(O-SAN DIEGO Own use 47.8%
@ HONOT @.}0UsTO! ©. ORLANDO Investment 36.5%
. FORT LAUDERDALE 9
MIAMITD Emigration
Education

Source: 1. NAR 2016 report, Juwai IQ data, 2016 Juwai.com Consumer views & inquiries (Consumer motivations are based on inquiries)
.
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What 1s Berkshire Hathaway HomeServices
doing at a high level for you in China?



—— What is Berkshire Hathaway HomeServices doing at a high level for
you in China?

Berkshire Hathaway HomeServices is working with Juwai to get you exposure

and access to the Chinese property buyer market.

* BRAND BUILDING - This relationship will build trust for the Berkshire
Hathaway HomeServices brand in China.

* LISTING PROMOTION - Berkshire Hathaway HomeServices listings
will appear on Juwai.com through corporate feed (machine-translated
descriptions).

e LISTING PRESENTATION - A unique Chinese market listing

presentation to show sellers you offer a strong international marketing
plan that covers the Chinese buyer market.

* CHINADESK SUPPORT - Juwai China Desk will assist Berkshire Hathaway HomeServices affiliates in English, and follow up
in Mandarin / Simplified Chinese with buyers inquiring on Berkshire Hathaway HomeServices listings.

« EXCLUSIVE UPGRADES - Special $11 per listing pricing to upgrade your listings for higher ranking and professional
translation to maximize exposure and engagement for your listings and brand.

o
PAGE 13 © Juwai Holdings Limited 2017, Confidential and Proprietary Information Juwalocom



Listing Promotion

Your listings are sent via Berkshire Hathaway HomeServices feed, and are promoted in Click-to-
Translate listing placement on Juwai.com. That means your listings appear with property description in
English with functionality for consumers to click a button to view the listing description machine
translated into Simplified Chinese.

For the initial 90 days, from April 17-July 16, 2017, all leads generated from promotion of Berkshire
Hathaway HomeServices listings will be sent to network members complimentary as part of this
relationship.

e Charges will apply following the initial 90-day period (after July 16, 2017).

* Listings will continue to be promoted in the Click to Translate placement following the 90-day
period , however, after July 16t leads generated from Click-to-Translate listings that have not been
upgraded to China Pro by the listing agent or broker will no longer be distributed to the listing
agent.

* Leads that are generated from Click-to-Translate listings after the 90 day period will be sold to
partnering regional brokers that are paying a fee for Chinese consumer leads.



Property Details Page — CLICK-TO-TRANSLATE LISTING

PAGE 15

The Click-to-Translate listing gives you
basic exposure so consumers can access

your property information.

Comes with a more competitive search ranking so

you appear higher in search results on Juwai.com.

PROPERTY LISTINGFEATURES

*  Your logo and contact details

*  Your key property details and
Property Key Features in Chinese

* Chinese Consumer Support Centre

* Price is provided in RMB (Chinese Renminbi currency)
and your currency

» Interior and exterior area in square meters

* Click-to-Translate tool to see machine translated

description information

© Juwai Holdings Limited 2017, Confidential and Proprietary Information
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Click-to-Translate Property Description from
English to Chinese via basic Baidu machine
translation functionality.

(Chinese replaces English to the left)
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— How do I get more exposure for my listings?

Upgrade your listing(s) to China Pro status

The opportunity to upgrade your listings to a higher “China Professional” placement
for only $11 USD per listing /12 months.

Continue to receive all leads generated from our upgraded listings will
continue to be sent to you at no additional cost.

Elevated placement, getting your listing placed higher in search results and
in front of more consumers.

All upgraded listings will be professionally translated into Simplified
Chinese.

Upgrading your listings will provide you with access to your listing
performance statistics for your listings on Juwai.com.

Important Note: If listings are not upgraded by the end of the 90 days (July
16t), the listing agent will no longer receive the leads generated from those
listings following that date. In order to continue to receive Chinese consumer
leads directly, listings will need to be upgraded to China Pro status.
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HOW TO GET STARTED

Juwai Per Listing Program

Opt-in to this program and upgrade to China Pro Listings for only $11 per
listing



—— How do you find the Juwai upgrade opt-in on the the Berkshire Hathaway
HomeServices Resource Center?

Supplier Catalog

Login to the Berkshire Hathaway HomeServices Resource Center.

1. Go to the Global Network Platform tab S
2. Click on Program Overview until Global Listing Syndication
P Reach
3. Click on the Click Here hyperlink to access the offering opt-in. : o B AR Chinese Buyers
4.

Click the red Get Started button

Get enhanced exposare for only

$11 per listing

o
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Steps to Access Juwai through the Berkshire
Resource Center?

1 &

REsource
Center

Benefits / Discounts
Business Management
Events
Franchise Sales

I Global Network Platform
Luxury / Resort
Marketing / Brand
Networking

Public Relations

REsource
Center

PAGE 19

& vome

i Now you can chat i
(@) Affiliate Assistanc
a

Click here to find out more about usi

Quick Links REsource Links
Find our products and services within. Tools to strengthen
Brand Identity Events Schedule ~ Commercial REsource
HomeSellina/HomeFindingLux: llection  LearnCenter REsource
Marketing Collateral Facebook Groups ~ Mobile REsource
PR eToolkit PR Essentials ocial Media REsource

TS

MYPROFILE | SUPPORT | COMPANYLOCATOR | SITEMAP | LOGOFF

Global Network Platform

‘About Global Network P

Buyer Match

* Program Overview - v (eurrently ina
Commercial REsource

* Broaram Oerviaw - Your proven Information exchange for commercial saes

promoting your listings to buydks woridwide

* Buyer Atvantage

LearnCenter REsource
Marketing Resource

* Program Overview - Use this comprehensive marketing resource to grow your business.
Moblle REsource

* Program Overview - Share this mobi
Social Media REsource

oranded app withall your customers

* Program Overview - Manage multple socal pages from one piatform
The Shop at BHHS

* Proaram Overview - Your source for promtional and marketing needs

Juwai Holdings Limited 2017, Confidential and Proprietary Information

REsource

Center

uxury | Resort
larketing / Brand

otworking

Hathaway HomeServices

) Welcome, Alice Lim (1068120)

MYPROFILE | SUPPORT | COMPANYLOCATOR | SITEMAP | LOGOFF

£ vome ot ) seavon 8

Program Overview

To complement our international platform, our Global Listing Syndication sends your listings to over 38 countries throughout the world. Click
here to access the Global Listing Syndication Marketing Flyer.

Syndicate your listings via ListGlobally to five continents, 37 countries, and over 70 websites.

* Residential listings priced over $200,000 will be automatically included in the ListGlobally syndication

* Access the list of portals and search for your listings
Syndication to Juwai.com, the number one property website for U.S. properties in China, where they will be hosted on both sides of China’s
great firewall.

* Residential listings of all prices will be automatically syndicated to Juwai.com
Properties appearing on Juwai will have the ability for the consumer to use an automated
property information into Chinese
For additional details regarding all feat
To upgrade your listing to China P

to translate feature to translating

f

syndication to Juwai please review the Juwai Marketing Page

Supplier Catalog

Reach
Chinese Buyers
with

Juwai

cxponare for onty

$11 per listing

Juwai.com




—— Agent: China Pro Listing Upgrade - Per Listing Program

Access your Juwai account to upgrade your listings to China Pro Listings @ US$11/listing
Access Juwai Preferred Supplier site in http:/bhhssuppliercatalog.com/default.asp to start your upgrade

Check your email inbox for the relationship Welcome Email.

STEP 1 »

FIND YOUR WELCOME
EMAIL FROM JUWAI

FOR NETWORK MEMBERS READY TO UPGRADE, CONTACT SAMANTHA.TINO@JUWAI.COM

Source: Juwai IQ data, 2016 Juwai.com Consumer views & inquiries (Consumer motivations are based oninquiries)

ACTIVATE ACCOUNT
& OPT INTO PROGRAM
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—— Agent: China Pro Listing Upgrade - Per Listing Program

. Access your Juwai account to upgrade your listings to China Pro Listings @ US$11/listing
. Access Juwai Preferred Supplier site in http://bhhssuppliercatalog.com/default.asp to start your upgrade
. Check your email inbox for the relationship Welcome Email.

STEP 3 » STEP4
SELECT & SUBMIT UPGRADE COMPLETE,
LISTINGS FOR UPGRADE RECEIPT EMAILED TO YOU
> @Er-- G © o]
d = m—

* Upgraded to Pro Listing Rank
* Description sent for translation

——

FOR NETWORK MEMBERS READY TO UPGRADE, CONTACT SAMANTHA.TINO@JUWAI.COM

Source: Juwai IQ data, 2016 Juwai.com Consumer views & inquiries (Consumer motivations are based oninquiries)

o
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— Contact Juwai Anytime

Please note that due to differences in time zones, please allow up to 15 hours for a Juwai Representative to
respond in the event that they are located in China.

Network Broker/Office Upgrade
Samantha Tino

Email: samantha.tino@juwai.com
Phone #: 503.348.2413

Network Agent Upgrades
Juwai Support
Email: Support-China@juwai.com

China Desk Support
Juwai China Desk
Email: Support-ChinaDesk@juwai.com

General Inquiry
Name: Alice Lim
Email: Alice@juwai.com

o
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Question and Answer Period

We would be pleased to answer any and all questions about the Preferred Supplier
relationship with Berkshire Hathaway HomeServices or general questions about the China
market and Chinese consumer interest in the United States.



'I,%El' 'I,%EI' Thank you!

Xie xie

Questions? — Contact Juwai at



