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Where Chinese find international property




ABOUT JUWAI & CHINA



— Juwai.com: Largest Chinese International Property Platform

JUWAI.COM GLOBAL PROPERTY PLATFORM

2 million

Chinese consumers coming
to Juwai.com each month

Chinese consumers from

165 countries &
403 cities in China

2.5 million

property listings from

89 countries

displayed on the site
and mobile app

* 2014 direct consumer enquiry based on property price through Juwai Call Centre and measured broker information provided online ** USD$900,000 average property price
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—— We're hosted on both sides of China’s Great Firewall
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— Not just a website, Juwal spans multiple channels

1 PLATFORM, MULITPLE CHANNELS, TO REACH CHINESE BUYERS

Chinese Website China Events & Expos Chinese Social Media Mobile

Over 2.5 million property listings Exclusive invitations and We attract the largest Chinese Fully integrated Juwai Chinese mobile site, and

spanning across 89 countries events through our private social media community Chinese app for international residential
networks focused on international property with GPS and WeChat social channel

property integration

Specialty Online Channels Email Direct Marketing (EDMs) Online Media Partners Offline Media Partners
Dedicated special channels: Global Ongoing direct marketing Online content partners such as Chinese Leading Chinese
New Developments and Juwai Luxe campaigns to our database of high- luxury e-commerce giant, VIP.com — with magazines that publish
net-worth Chinese consumers 70% of China’s online shoes & apparel Juwai.com editorial and
sales listings content
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— Juwai Consumer Support & China Desk

Chinese need in-language support, in their time zone, catered to their unique needs.

CHINESE CONSUMER

SUPPORT TEAM
Initial online inquiry Initial online inquiry
sent to Juwai directly sent on to listing
agent
4
CHINA DESK

China Desk liaises with and
shares updates to listing
agent in English

China Desk attempts to
follow up with potential
Chinese buyer in Chinese

L]
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— Chinese Demand for International Property

A LARGE AND GROWING MARKET

International residential property sales to
Chinese buyers already significant

USS80 billion ...

(USS37bn in 2013, US$52bn in 2014)

Heritage Foundation (2012 — 13), Juwai sources

o of international property
71/0 purchases are made in cash

Source: NAR, March 2016 Report

Chinese Outbound Real Estate Investments
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Sources: CBRE 2013
PAGE 7 © Juwai Holdings Limited 2017, Confidential and Proprietary Information

USA Chinese Property Purchases

Year 2010 2015 %
USSbn USSbn

Residential 11.2 28.6 155%
Commercial 06 85 1316%
11.8 37.1 214%

Estimate 2016-20 — USS$218bn

Source: Asia Society & Rosen Consulting, Breaking Ground: Chinese Investment in US Real Estate, May2016

Australian Chinese Property Purchases

Year 2010 2015
ASbn ASbn

Residential & Commercial 68%

The total in 2015 was 33% of foreign buyer approvals

Source Aust Gov. FIRB, Annual report 2014-15

Chinese visitors to spend US$1.89 billion/year in UK by 2017 (73%
increase from USS$867 million in 2013). — Barclays Research

US$45.3 billion in Chinese investment in UK property by 2025 — CBRE

Juwai.com



— 3 Key Chinese Consumer Segments

o

Mainland Chinese buyers
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International Chinese buyers
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Domestic Chinese buyers
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MAINLAND CHINESE BUYERS
* Living in mainland China
* Looking at properties overseas

* E.g.: Chinese buyer in Qingdao looking at property in US

INTERNATIONAL CHINESE BUYERS
* Living outside of mainland China

* Looking at international properties located outside the country
they're living in

* E.g.: Chinese buyer in Australia looking at property in Italy

DOMESTIC CHINESE BUYERS

* Living outside of mainland China

* Looking at domestic properties located in the country they're
living in

* E.g.: Chinese buyer in UK looking at property in UK

Juwai.com



— Juwai Chinese Consumers

BASED ON 30,000 INTERVIEWS WITH CHINESE BUYERS

(o)
2 million 41.3% 257 : ;
7-12 months BBA 28/0
Chinese consumer 46+ <34
visits monthly READINESS
TO INVEST o
37.7% 285
1-3 months (6]
$70 0,000 17.4% 35-45
4-6 th
Average Budget e
- 51C/ PURPOSE FOR OVERSEAS PROPERTY INVESTMENT EDUCATION
4\ o female
55%
|i| 490/ l Own Use 46.6% 30%
o maie Investment 44.7% 13% I 29,
. ||
o o Fucation Senior high  Bachelor's Master's Doctorate
Y 88/0 have kids Emi : school or Degree Degree
migration below

Savvy Investors Prolific Shoppers Mobile Savvy Intrepid Travellers Lifestyle-focused

* Consumers may be driven by more than one motivation Sources: Juwai Consumer Enquiry Data 2015; Hurun Report "Immigration and the Chinese HNWI 2014" & "Immigration and the Chinese HNWI 2015"
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Berkshire Hathaway HomeServices
and Chinese Marketing 2017/



— Marketing to Chinese through Juwai.com

PAGE 11

Berkshire Hathaway HomeServices is now

working with Juwai.com to help get you

exposure and reach with the Chinese
property buying market.

CORPORATE BRANDING NETWORK'S LISTINGS CHINA DESK SUPPORT

» Corporate will work to build + Residential for-sale
brand awareness on behalf listings will all appear
of the network on Juwai.com through

« Webinars will be held to educate corporate feed

the Berkshire Hathaway » Listings will include
HomeServices network on the machine translation of
Chinese market and buyers property description

» Corporate Page, Banner Ads, PR,
E-books, Editorial

© Juwai Holdings Limited 2017, Confidential and Proprietary Information

Designated Chinese language
support rep from Juwai to
represent Berkshire Hathaway
HomeServices

Assists Chinese with Berkshire
Hathaway HomeServices listings

Language and communication
support and liaises with Berkshire
Hathaway HomeServices network
in English

Special offer for Berkshire

Hathaway HomeServices
network to upgrade selected
listings for better exposure

Higher search ranking

Special pricing at $11/Listing
(compared with $30/Listing)

Access to monthly reporting
via a free Juwai account

Juwai.com



— Listing Details Page - CLICK-TO-TRANSLATE LISTING

Berkshire Hathaway HomeServices
Click-to-Translate feature on
Juwai.com listing allows consumers
to get a basic idea of property
description. It also has a higher
search ranking than many other
products.

PROPERTY LISTING FEATURES

* Your logo and contact details

* Your key property details and
Property Key Features in Chinese

* Chinese Consumer Support Centre

* Price in RMB and your currency

* Interior and exterior area in sq.m

* Click-to-Translate feature to see machine
translated description information

* Up to 20 photos and two floor plans
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Search Rank: China Pro vs

Product Package Level Impacts Ranking

Click-to-Translate

China Professional

Rank below China
Professional, but above
standard listings.

Rank above all other
main channel multiple
listing packages.

Click to translate button
for machine translated
property descriptions

Professionally translated
property descriptions

Key details, pricing, street
address and area in
Simplified Chinese

Key details, pricing, street
address and area in
Simplified Chinese

Consumers can inquire
directly to agents

Consumers can inquire
directly to agents

Juwai Consumer Support
Team Assistance

Juwai Consumer Support
Team Assistance
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. Click to Translate Listings
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— How Chinese finds listings on Juwai.com

BAIDU SEARCH ENGINE JUWAI GLOBAL PAGE
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Chinese can search for They can access Juwai.com They can find a Chinese Chinese can find a Property
property online — often on direct. From there, they Company Page (has unique Listing Details Page through
China’s largest search browse for information URL), which promotes the the Country search page, or a
engine Baidu — and find (editorial articles) or properties brand, and provides quick Brand/Company Page (if you
Juwai.com. directly. access to its agents and have one).

listings in one place.
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— Sample of Chinese Company Page

BERKSHIRE
HATHAWAY

¥
2 e
]
o
.
=4
b |
v

LISTING PAGE
http://www juwai.com/YourListing CHINESE CORPORATE BERKSHIRE HATHAWAY HOMESERVICES PAGE

http://www.juwai.com/YourCompany .
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— How Chinese Inquires on Your Listing

PAGE 16

LISTING PAGE - http://www.juwai.com/YourListing
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By Phone: 400 China Toll-Free Number

Online Inquiry Form: Sent through to you

Free
Inquiry

RS FEme $OE

Detail Location

zees » Name RS H226645IXBMLBHN, BUEHES

eE Mobile Phone

RBTARKTER.

e o Fmail
o LRANEH RN

Sign up free
B suonmi

Juwai.com
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Juwai China Desk

Inquiry sent to Juwai
from potential Chinese
buyer

>

China Desk attempts to
follow up with buyer in
Chinese

© Juwai Holdings Limited 2017, Confidential and Proprietary Information

CHINESE CONSUMER
SUPPORT TEAM

CHINA DESK

Assists Berkshire Hathaway HomeServices network in
liaising with Chinese buyers

Online Inquiry Directly
sent on to listing agent

4

China Desk liaises with and
shares updates to listing

agent in English

Juwai.com
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—— The Provinces from which Chinese Make U.S. Inquiries

ACCESSING UNITED STATES THROUGHOUT CHINA - BY PROVINCE
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© SICHUAN

© TIgET 31%

@ CHONGQING
1.5%

@ FUJIAN
2.3%

© GUANGDONG
10.3

)

@ HEILONGJIANG
12%

© LIAONING
@ JILIN 3 6%
1 5%
© BEVING
17.1%
@ TIANJIN
© SHANDONG
@ ANHUI 50%
21%
© JIANGSU
79
© SHANGHAI
@ HUBEI 12.5%
46% UNITED®
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004X

o omtns 151 countries
8 8 /o Viewers from China

Source: Juwai |Q data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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UNITED STATES

CHINA OTHERS
88% 12%

@ RUSSIA

THALAND @ ‘
. ¢ o
MACAO @~
< B
SINGAPORE @
@ Jiriaia

H China

B United States
B Hong Kong
B Canada
HTaiwan

B Philippines
B Japan

B Australia

B South Korea
B Singapore

B Thailand

© CANADA
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— Chinese Interest in US Property

Top inquired cities by Chinese buyers $147 i‘iﬁﬁf?;ii[ﬂir(usm

o SEATTLE Top 10 States — By Inquires
£

2 SO 1. California 6. Massachusetts
BOSTON
/‘@/ 2. Florida 7. New Jersey
NEW YORK ©
_SAN FRANCISCO 4. New York 9. lllinois
(B SAN JOSE N
(D LAS VEGAS N 5. Washington 10. Pennsylvania
- © LOS ANGELES
N~ {
“@ [RVINE
(D-SAN DIEGO CONSUMER MOTIVATIONS
v @ @\MLU \ e//HOUSTON \»vu.\/r\\\ OORLANDO Own use 47 8%
- YN FORT LAUDERDALE .
N\ ’,‘i MIAMI™ Investment 36.5%
N~
Emigration
Education

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to California

Top 10 Cities — By Inquiry

1 Los Angeles
2. Irvine
3. San Francisco

4. San Diego
5. San Jose

6. Sacramento
7. Anaheim

8. Beverly Hills
9. Camarillo

10. La Quinta

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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© sACRAMENTO

© SAN FRANCISCO
© sanN JosE

BEVERLY HILLS

’—oANAHmM
IRVINE

(D LA QUINTA
O sAnN DIEGO

CAMARILLO

LOS ANGELES Q—J

Juwai.com



— Chinese Inquiries to California
Californi Californi di
$14.7B s $7.40B Tivvuctsr | $550,000 et
AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS

e h
Own use 54 6%
+30.1%
| +79% Investment | 26.6%

Emigration [N 15.1%

Education F 13.5%

Note: Consumers inquiring about California
may be driven by more than one motivation.

H1 2016 H2 2016 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to Los Angeles, CA

S14.7B roliyvaiie wso $1.18B iviieen

AVG. MONTHLY VIEWS INQUIRIES

+8%

+56.3%

I +952%

H1 2016 H2 2016 2013 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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CONSUMER MOTIVATIONS

Own use

Investment

Emigration

Education

h 57.7%

B 30.4%

Bl 163%

r 8.4%

Note: Consumers inquiring about Los Angeles
may be driven by more than one motivation.

Juwai.com



— Chinese Inquiries to San Diego, CA

$147 %Zjﬁ;igmgr(uso) 5265 OM o Dso sonsumerinaulry

AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS

__t61%
Own use 37.5%

Investment || NG 347%

Emigration [N 29.2%

Education F 16.7%

Note: Consumers inquiring about San Diego
may be driven by more than one motivation.

H1 2016 H2 2016 2013 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to San Francisco, CA
$14.7B G vate wso) $419.2M s

AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS

Own use h 50.0%

="
Investment | NN 35.4%
+302% Emigration [l 10.4%
Education F 9.4%

H1 2016 H2 2016 2013 2014 2015 2016

Note: Consumers inquiring about San Francisco
may be driven by more than one motivation

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)

L]
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— Chinese Inquiries to Florida

Top 10 Cities — By Inquiry

1.

2.

10.

Orlando

Fort Lauderdale
Miami
Longwood
Cape Coral
Tampa
Aberdeen

Palm Bay
Daytona Beach

Naples Manor

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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DAYTONA BEACH ©)

LONGWOOD
ORLANDO
PALM BAY ©
TAMPA @

ABERDEEN ?
FORT LAUDERDALE t
CAPE CORAL ©

NAPLES MANOR (B MIAMI @

Juwai.com



— Chinese Inquiries to Florida

Florid Florid di
S14.7B inciinyvatve wso) $1.38B iy vate o) $339,990 i price wso)

AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS

Investment I 26.5%

Emigration [ 14.4%

| .............. Own use h 54.5%

Education F 11.5%

Note: Consumers inquiring about Florida
may be driven by more than one motivation.

H1 2016 H2 2016 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to Georgia
$14.7B iy ane wso) $108.4M 5wl $183,700 5y e

AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS
+1.2%

Own use _ 34.7%
-74.0

+49%
Investment | NN /0.3%
17%

Emigration [ 8.2%

Education F 20.4%

Note: Consumers inquiring about Georgia
may be driven by more than one motivation.

2014 2015 2016 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to New Jersey

Top 10 Cities — By Inquiry

1 Jersey City © FORT LEE
JERsEY ciTy @O HOBOKEN
2. Moorestown 0 B\ ZABETH
3. Piscataway PISCATAWAY
EDISON
4. Cherry Hill © PRINCETON
5, Princeton
o Voorhees CHERRY HILL oe MOORESTOWé
TOMS RIVER
7. Elizabeth VOORHEES
8. Fort Lee
8. Hoboken
8. Toms River
8. Edison

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to New Jersey
S14.7B [eiorsare o) $219.4M (s $379,000 iy

AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS

Own use h 52.8%

+14%
~ +36.1%
+109% Investment [ 18.9%
Emigration [ 7.5%
Education F 24.5%

H1 2016 H2 2016 2014 2015 2016

Note: Consumers inquiring about New Jersey
may be driven by more than one motivation.

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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—  Chinese Inquiries to New York

Top 10 Cities — By Inquiry

1 New York City

2. Manhattan

3. Buffalo
4. Rochester
© sYRACUSE

5. Forest Hills © ROCHESTER

. t Ri
6 Great River 0 BUEFALO

TARRYTOWN
7. Tarrytown YONKERS @ l—o GREAT NECK
GREAT RIVER
8. GreatNeck MANHATTAN @— © FOREST HILLS
NEW YORK CITY €)—

9. Syracuse
9. Yonkers

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)

L]
PAGE 31 © Juwai Holdings Limited 2017, Confidential and Proprietary Information JuwaI.Com



—  Chinese Inquiries to New York

New York New York medi
S14.7B inciinyvatve wso) S1.74B iU $500,000 7o pice sy

AVG. MONTHLY VIEWS INQUIRIES CONSUMER MOTIVATIONS
Own use h 54.6%
+9%
 +733% +69% Investment | 21.0%
Emigration [ 20.2%
Education F 8.4%
H1 2016 H2 2016 2014 2015 2016

Note: Consumers inquiring about New York
may be driven by more than one motivation.

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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— Chinese Inquiries to Texas

Top 10 Cities — By Inquiry

1.

2.

10.

Houston
Dallas
Austin

San Antonio
Katy

Fort Worth
Garland
Humble
Frisco

Plano

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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/o

FORT WORTH @ ,—&@ GARLAND

AUSTIN ©

SAN ANTONIO @

KATY

%}

FRISCO
PLANO

DALLAS

HUMBLE
HOUSTON

Juwai.com



— Chinese Inquiries to Texas
$14.7B G vate wso) $555.7M it
AVG. MONTHLY VIEWS INQUIRIES

+54.1%

I +156%

H1 2016 H2 2016 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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$227,990 i iree usoy

CONSUMER MOTIVATIONS

Own use _ 49.1%

Investment | NG 37.6%

Emigration M 11.8%

Education F 11.5%

Note: Consumers inquiring about Texas
may be driven by more than one motivation.

Juwai.com



— Chinese Inquiries to Austin, TX
$14.7B G vate wso) $92.2M i e

AVG. MONTHLY VIEWS INQUIRIES

+79.8%

I +133%

2015 2016 2014 2015 2016

Source: Juwai IQ data, 2016 Juwai.com Consumer views & enquiries (Consumer motivations are based on enquiries)
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$419,00

Austin median
inquiry price (USD)

CONSUMER MOTIVATIONS

Own use

Investment

Emigration

Education

h 22.2%

I 000
N 1 4.4%

0.0%

Note: Consumers inquiring about Austin
may be driven by more than one motivation.

Juwai.com
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